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_Vtion at a Glance

Ytion

® Founded in 2002

® The only prime standard IPO in Frankfurt in 2009

® Traded on the Frankfurt Exchange Ticker — V33

® Offices in Chinese mainland, Taiwan, Hong Kong, Germany
® Currently has 191 employees

® Offers products in three major product groups —
® \Wireless data connectivity terminals
® Mobile intelligent terminals
® Mobile application services

® Products range to cover all technology standards, interfaces
and operators

® Named one of the 500 Most Valuable Chinese Brands by the
World Brand Lab — 4 years running
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_Our Products VYtion

Product Overview

= Vtion's wireless data card product line
i covers all three technology standards
UMTS Wireless Modem .- COMAZ000 EV RevAEV.DO used by China’s three wireless

1190 \Winesess Modem E 1516

operators: China Unicom, China
Telecom and China Mobile. The

' company’s products include wireless
!| data connectivity terminals, such as
3 ~o= wireless data cards and 3G routers,
s wireless intelligent terminals, such as e-

readers and a tablet PC to be released
later in the year, and mobile application
services offered through Vtion Anzhuo.

& COMAZ000 EV-DO Rev.A UMTS Wireless Module
HESPA Mobile Holspol_VE " Modue E1560 L1960
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Sales and Distribution Channels VYtion

China’s three major Retailers and

Business Clients

telecom operators Distributors

» Vtion distributes its products through both China’s telecom operators and electronics retail agents
who sell on nationwide distribution networks. With it new products and application services, the
company intends to grow sales with business clients in specific target industries.
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Ytion

operations

Wireless Anywhere

2010 Finance Results at a Glance
2010 2009 +/-%
Revenues million € 101.66 67.64 50
Gross profit million € 37.27 22.56 65
Gross profit margin % 37 33 3pp
EBITDA million € 29.65 19.15 55
EBITDA margin % 29 28 1pp
EBIT million € 29.23 18.93 54
EBIT margin % 29 28 1pp
Net profit million € 21.99 16.56 33
Net profit margin % 22 24 -3PP
Earning per share € 1.38 1.31 5
Net Cash flow from milion€  30.58 -9.64 417



_Share Buyhack and Dividend Ytion
» Share Buyback

In its 2010 AGM, Vtion was authorized to repurchase up to 10% of the company’s
total share capital (1,598,000 shares), before June 2015.

On April 20, 2011, Vtion’s management and supervisory boards resolved to initiate a
share repurchase plan, to be executed by an investment bank within the following
parameters:

* The company will repurchase up to 1,000,000 shares;
* The program will be initiated on 26 April 2011 and continue until 26 April 2012;

e The shares will be used to strengthen the company’s balance sheet for future
potential acquisitions or as share option offerings to key employees;

» Dividend
Vtion will issue a dividend of 15% of 2010 net profit to shareholders in 2011,

This amounts to Euro 0.21 per share;
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2011 Outlook VtiQﬂ_

» Confirm Guidance

e January 31, 2011 ,Vtion re-affirms its guidance issued for FY 2011 operating
results,(revenue between Euro 75 million and Euro 100 million , an EBIT margin of
10%-12%).

« Currently , the company has seen slower early-year data cards sales, consistent
with expectations;

« Similar to earlier years, supplemented by early revenues from tablet PC and mobile

application products.

 In the future ,Vtion expects slightly stronger performance in the data card seg
the middle of the year, >
» Transitioning in 2011 for a stronger future _
* To leave the company better positioned for long-term grth’ronExpects
2011 to be a year of adaptation for the business model in an ever-changing mobile

internet marketplace, Vtion is planning the following initiatives later in the year.
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Strategic Goals

Become a top provider of comprehensive wireless data service solutions in China, staying ahead

of the market and continuously upgrading the company’s value chain and integration capacity

Business Model

Provide high-quality cost-efficient products in two product spheres — wireless connectivity terminals

and wireless intelligent terminals, adapting product offerings to the needs of China’s major telecom

operators as well as the broader market. Vtion also develops mobile application solutions through its

Vtion Anzhuo platform, to both pair with its hardware offerings and sell individually.

Market Strategy

Leverage ties with China’s telecom operators to sell mobile computing hardware and application

solutions. Create product and service offerings based on operator feedback regarding market needs.
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_New Business Initiatives Ytion

»Tablet PC

« Currently ,the company is working on a hardware-software application solution for
the insurance industry, to meet the specific needs mobile computing needs of China’s
many door-to-door insurance salespersons.

* In the second half of 2011, Vtion will release a tablet PC product, targeted at
business/professional users and industry clients, providing customized mobile

computing solutions for the latter.

» Vtion Anzhuo Mobile Application Platform
 In the second half of 2011, Vtion will launch its own mobile Appstore :
Vtion Anzhuo,
* To be an aggregator of applications from both inside and outside China,
» Sell applications to China’s three major telecom operators, device manufacturers,

independent app distributors as well as on Vtion’s own platform.
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Our Market VYtion

Growth Rate of Chinese Internet Users

800 - “ million - 40.0%
34.3%
700 - 674 - 35.0%
600 - 571 - 30.0%
26.0%
500 - 22.6% 457 - 25.0%
400 - 388 - 20.0%
16.0%
298
300 - - 15.0%
10.5% 210
200 4 85% 139 - 10.0%
111
100 - - 5.0%
0 1 T T T T T I 0.0%
2005 2006 2007 2008 2009 2010 2011e 2012e
I Users Penetration Rate

*Source: China IDCPS & CNNIC Sep, 2010

» China’s 3G users only represent 3% of total mobile users, a number that is expected to increase to
10% next year according to the research dept. of China’s Ministry of Industry and Information
Technology. The country’s overall internet penetration rate remains at less than half, signaling
further room for growth in a wide array of internet-related spheres.
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Tablets: The Eastest Ramping Mobile Device... ¥ GION

Total Cumulative Shipments in First Five Years of Product History (millions)

500
= Tablets - Bull Case (25%)
441
Tablets - Base Case (21%)
400
373 ™Tablets - Bear Case (16%)
Smartphone (26%)
300 300
——Cell Phone (66%)
Netbook (10%)
200
= Gaming Devices (46%)
MP3 (50%)
100 ==
= Notebook (61%)
——”:_/___,__—-——‘__ —E-Reader (5%)
Year 1 Year 2 Year 3 Year 4 Year 5 *Source: Morgan Stanley Research,

Gartner, IDC, company reports

» Percentages represent current penetration rates for each device. Figures for bull, base , and bear
case forecasts represent penetration rate in year five. For notebook, cell phones, and gaming devices,
shipments are in early years of product history.
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Tablet Demand and Development

Tablet Usage in the Enterprise--Being Adopted in 2/3 of Companies in 2011...

Ytion

0%

In OnNne Year

20% 4 0% &50% 80%0 10024l
1%
16%0 33%0
Aldlew Employee Owned Tablets on Network Do Mot Allow

m Purchase for Employees

*Source: AlphaWiseSM CIO survey

Strongest Demand in the Chinese Market
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Japan

Germany

U

INntermnational Demand

China
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*Source: Morgan Stanley Research, AlphaWiseSM
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Contact Information

Ytion

Drew Burns
Vtion Wireless Technology AG
11-12 11F Westhafen Tower

Westhafen Platz 1
D-60327 Frankfurt am Main
Tel: +49 (0) 69 71 04 56 249
Mob: +49 (0) 151 51 283 099

Mob: +86 139 1075 1226
Fax: +49 (0) 69 71 04 56 248

E-Mail: IR@vtion.de

Internet: http://www.ir-en.vtion.de
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Disclaimer Vtion

This document contains forward-looking statements and information — that is, statements related to future, not
past, events. These statements may be identified by words such as 'expects,' 'looks forward to," ‘anticipates’,
'intends,’ ‘plans,’ 'believes,’ 'seeks,’ ‘estimates,’ ‘will," 'project’ or words of similar meaning. Such statements are
based on our current expectations and certain assumptions, and are, therefore, subject to certain risks and
uncertainties. A variety of factors, many of which are beyond Vtion's control, affect our operations, performance,
business strategy and results and could cause the actual results, performance or achievements of Vtion to be
materially different from any future results, performance or achievements that may be expressed or implied by
such forward-looking statements. For us, particular uncertainties arise, among others, from changes in general
economic and business conditions (including margin developments, the legal and regulatory framework, changes
in currency exchange rates and interest rates).

Should one or more of these risks or uncertainties materialize, or should underlying assumptions prove incorrect,
actual results may vary materially from those described in the relevant forward-looking statement as expected,
anticipated, intended, planned, believed, sought, estimated or projected. Vtion does not intend or assume any
obligation to update or revise these forward-looking statements in light of developments which differ from those
anticipated.
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